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Delivering Data & Services to the Media Industry for 37 Years
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Quick Level Set on LOCAL OTT

Over-the-Top (OTT) promises the power of the TV set for advertising.

= As more viewers, and their media consumption migrate from BIA Local OTT Advertising
linear TV, advertisers are becoming harder pressed to get the Estimates
impressions they need for their video campaigns in premium

content environments. $ 1 2 B
u

= Ad buyers are finding the combination of targetable impressions .
in OTT across platforms to be just what they're looking for to 20z Projeeied bocal Ad spen
complement the reach they continue to get from broadcast local Comparison: Total

TV. Expenditures $7B+

= From 2020-2021, BIA estimates the annual local ad spend growth
will be 23% and over $1.2 billion will be spent on local OTT

advertising in 2021. We’ll compare this to the total spend during this L

discussion. Growth 2020-2021
= During today’s webinar discussion, we will assess the current cy
state of the OTT marketplace and examine the priorities that 23 O

will drive future success.
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2020 OTT Spending in 6 Major Verticals
Automotive Tops List with Almost $200M in 2020 OTT Spending in Local TV Markets

Technology $67,049.02

Finance/Insurance

$67,339.98

Healthcare $90,040.32

$ $000s

Retail $94,163.82

General Services $131,259.91

Automotive $195,966.23

N
B .A Source: BIA ADVantage, U.S. Local Ad Forecast 2020 (Aug. 2020)
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BIA's Local OTT Ad Spending Forecast 2019-2024 ($000s)

OTT is Fast-Growing Local Ad Platform Leveraging Value of Linear and Digital Video

BIA's OTT Ad Spend Forecast $2,265,112

$1,796,628

$1,644,382

$1,226,798

$999,209

$858,165

2019 2020 2021 2022 2023 2024

Source: BIA ADVantage, U.S. Local Ad Forecast 2020 (Aug. 2020)

~ In addition to local, national advertisers spend will spend between $5B-$8B OTT in 2020.
p P
B.A (Source: Magna, Emarketer)
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GOING OVER-THE-TOP
A 21ST CENTURY ADVANCED TV TRAJECTORY




CIRCA 2010

| NATIONAL
| BROADCAST H CABLE H SYNDICATION |

LOCAL
| BROADCAST H CABLE H SATELLTE H TELCO |

TV EVERYWHERE APPS AD-SUPPORTED VOD




CIRCA 2012

NATIONAL LOCAL

BROADCAST CABLE SYNDICATION BROADCAST CABLE SATELLTE TELCO

TV EVERYWHERE APPS AD-SUPPORTED VOD

AMPERSAND H COMCAST H COoX H CHARTER | XANDR H DISH/SLING TV H VERIZON H. DIRECTV

ADDRESSABLE TV

| PROJECT OAR H NIELSEN AVA . NEXTGEN TV |—| COMCAST EFFECTV |




CIRCA 2013

PROGRAMMATIC TV
NBCX H SIMULMEDIA H FREEWHEEL CONTINUUM H CADENT H A4 H FOX
| (Managed Service) |



CIRCA 2015

| NATIONAL
| BROADCAST H CAE;LE H SYNDICATION |

LOCAL
| BROADCAST H CABLE H SATELLTE H TELCO |

TV EVERYWHERE APPS AD-SUPPORTED VOD

| AMPERSAND |—| COMCAST H COX |—| CHARTER
| PROJECT OAR H NIELSEN AVA |

XANDR H DISH/SLING TV H VERIZON H. DIRECTV |
NEXTGEN TV |—| COMCAST EFFECTV |

ADDRESSABLE TV

PROGRAMMATIC TV
NBCX H SIMULMEDIA H FREEWHEEL CONTINUUM H CADENT H A4 H FOX
| (Managed Service) |

COMCAST XuMO H COMCAST FLEX |—{ FOX TUBI HULU/LIVE TV |—| YOUTUBETV I-—-l AT&T TV
VIRTUAL MVPDs
FUBO TV H SLING TV | | VIACOMCBS PLUTO H PHILO
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CIRCA 2016

LOCAL

| NATIONAL
| BROADCAST H CAEBLE H SYNDICATION |

| BROADCAST H CABLE H SATELLTE H TELCO |

TV EVERYWHERE APPS AD-SUPPORTED VOD

| AMPERSAND H COMCAST H COX |—| CHARTER
| PROJECT OAR H NIELSEN AVA |

XANDR H DISH/SLING TV H VERIZON H. DIRECTV |
NEXTGEN TV |—| COMCAST EFFECTV |

ADDRESSABLE TV

PROGRAMMATIC TV
NBCX SIMULMEDIA FREEWHEEL CONTINUUM CADENT A4 FOX
| H H (Managed Service) H H H |
COMCAST XUMO COMCAST FLEX FOX TUBI HULU/LIVE TV YOUTUBE TV AT&T TV
FUBO TV SLING TV VIACOMCBS PLUTO PHILO
DISCOVERY ENGAGE (OneGraph) : CONTEXTUAL AUDIENCE NBCU ADSMART (One Platform) H A&E PRECISION |—I
VIACOMCBS VANTAGE (EyeQ) H FOX AIM | NETWORKS | DISNEY LUMINATE (Hulu XP) H TURNER IGNITE (Xandr) |

(Platforms)
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CIRCA 2017/

VIZIO ADS NBCU VUDU ROKU
(WatchFree) (-) (Roku Channel)
COMPULSE
SINCLAIR NewsOnN
COX GAMUT F—{ NBC SpotON F—- STIRR

SAMSUNG
(TV PLUS)

TUBI
(Tubi TV)

AMAZON OTT
(iMDB)

HULU
(-)

SCRIPPS NEWSY
OCTANE

I HEARST ANYSCREEN
—I TEGNA / GRAY PREMION
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CIRCA 2019-2020

| NATIONAL
| BROADCAST H CAE;LE H SYNDICATION |

LOCAL

| BROADCAST H CABLE H SATELLTE H TELCO |

TV EVERYWHERE APPS AD-SUPPORTED VOD

| AMPERSAND |—| COMCAST H COX |—| CHARTER
ADDRESSABLE TV
| PROJECT OAR H NIELSEN AVA |

XANDR H DISH/SLING TV H VERIZON H. DIRECTV |
NEXTGEN TV |—| COMCAST EFFECTV |

[NBCX |H SIMULMEDIA |—{ FREEWHEEL PROGRAMMATIC TV

CONTINUUM CADENT A4 FOX
(Managed Service) H H H |

COMCAST XUMO COMCAST FLEX FOX TUBI HULU/LIVE TV YOUTUBETV AT&T TV

FUBO TV SLING TV ViAcoMCBS PLUTO PHILO

DISCOVERY ENGAGE (OneGraph) | ® Al AUD NBCU ADSMART (One Platform) |- A&E PRECISION |_I
VIACOMCBS VANTAGE (EyeQ) |_| FOX AIM | OR | DISNEY LUMINATE (Hulu XP) H TURNER IGNITE (Xandr) |
VIZIOADS | | NBCUVUDU ROKU 0 0 D SAMSUNG | | TUBI | | AMAZON OTT HULU
(WatchFree) (-) (Roku Channel) (TV PLUS) (Tubi TV) (iMDB) 1 (-)
) 0 D LOOP A
smagﬁ)a'\ﬂpmcsf SCRIPPS NEWSY | HEARST ANYSCREEN
EwsON - AT OCTANE
COX GAMUT f—— NBC SpotON |~ STIRR g g 1 TEGNA / GRAY PREMION )—’_I
DISNEY+ APPLE TV+ HULU PARAMOUNT+ |_| ESPN+ |_| HBO MAX
DIR O O X )
NBCU PEACOCK NETFLIX | AMAZON PRIME
| NBCU (TBD) f—— XANDR COMMUNITY |—{ AMOBEE PR DEO AD OR ADOBE |wef OPENAP MARKET | AMPERSAND |
| FREEWHEEL |-| MAGNITE SPOTX VERIZON CTV 0 anne THE TRADE DESK |- ROKU / DATAXU | VIDEOAMP |
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NATIONAL

| BROADCAST H CA:3LE H SYNDICATION |

CIRCA 2019-2020

TV EVERYWHERE APPS

AD-SUPPORTED VOD

LOCAL

| BROADCAST H CABLE H SATELLTE H TELCO |

| AMPERSAND H COMCAST H COX |—| CHARTER

| PROJECT OAR H NIELSEN AVA |

| NBCX H SIMULMEDIA H FREEWHEEL

' CROSS PLATFORM IMPRESSIONS

ADDRESSABLE TV

PROGRAMMATIC TV

(Managed Service)

XANDR H DISH/SLING TV H VERIZON H. DIRECTV |

NEXTGEN TV |—| COMCAST EFFECTV |

CONTINUUM H CADENT H A4 H FOX |

Verifiable, Measureable & Attributable

VIZIO ADS
(WatchFree)

NBCU VUDU
(-)

ROKU

(Roku Channel)

COMPULSE

SINCLAIR NewsOnN
COX GAMUT |—| NBC SpotON |— STIRR

I:: DISNEY+ |_| APPLETV+ |_| HULU

NBCU PEACOCK |—| NETFLIX |

NBCU (TBD)

FREEWHEEL

XANDR COMMUNITY

MAGNITE

SPOTX

AMOBEE
VERIZON CTV

Y

LO
I

ndr)
SAMSUNG TUBI AMAZON OTT HULU
(TVPLUS) [T1 (TubiTV) [ (iMDB) 1 (-)

SCRIPPS NEWSY
OCTANE

I HEARST ANYSCREEN
—| TEGNA / GRAY PREMION

PARAMOUNT+ |_| ESPN+ |_| HBO MAX D

| AMAZON PRIME

ADOBE

THE TRADE DESK

OPENAP MARKET

ROKU / DATAXU
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OCTOBER 27, 2020

| NATIONAL

| BROADCAST H CABLE H SYNDICATION |

TV EVERYWHERE APPS

LOCAL
| BROADCAST H CABLE H SATELLTE H TELCO |

AD-SUPPORTED VOD

| AMPERSAND H COMCAST H COX H CHARTER

XANDR H DISH/SLING TV H VERIZON H. DIRECTV |

| PROJECT OAR H NIELSEN AVA |

ADDRESSABLE TV

NEXTGEN TV |—| COMCAST EFFECTV |

| NBCX H SIMULMEDIA H FREEWHEEL

PROGRAMMATIC TV
(Managed Service)

CONTINUUM H CADENT H A4 H FOX |

COMCAST XuMO H COMCAST FLEX |—| FOX TUBI

_| HULU/LIVE TV |—| YOUTUBETV |_| AT&T TV

I

FUBO TV H SLING TV |

DISCOVERY ENGAGE (OneGraph) }

]

| VIACOMCBS PLUTO |—| PHILO

D

NBCU ADSMART (One Platform) H A&E PRECISION |_|

VIACOMCBS VANTAGE (EyeQ) |_| FOX AIM | OR | DISNEY LUMINATE (Hulu XP) |.| TURNER IGNITE (Xandr) |
VIZIO ADS NBCU VUDU ROKU 0 0 D SAMSUNG TUBI AMAZON OTT HULU
(WatchFree) (-) (Roku Channel) (TVPLUS) [T (TubiTVv) [T (iMDB) 1 (-)
COMPULSE USED LOC SCRIPPS NEWSY | HEARST ANYSCREEN
SINCLAIR NewsOnN i OCTANE
COX GAMUT f—{ NBC SotON |— STIRR s & ———{ TEGNA / GRAY PREMION
DISNEY+ || APPLETV+ |__| HULU PARAMOUNT+ |_[ ESPN+ |__| HBO MAX
) U U )
NBCU PEACOCK H NETFLIX | | AMAZON PRIME
| NBCU (TBD) |—| XANDR COMMUNITY |—| AMOBEE | DEO AD OR

| FREEWHEEL H MAGNITE |—| SPOTX H VERIZON CTV |

MEASUREMENT

VERIFICATION

ADOBE |_| OPENAP MARKET |—| AMPERSAND |
THE TRADE DESK |_| ROKU / DATAXU H VIDEOAMP |

CROSS PLATFORM

ATTRIBUTION




[al B |lC .-:LTB

115 | =
\I"' -
Jis
b
]+ - : 5 ]
5 k= IS

& S s os ofiiee® o0 EIRS
8N\ P
S e
10 .

“I'll pause for a moment so you can let this information sink in.”
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RULES OF ENGAGEMENT

Each panelist will be given one uninterrupted minute to speak at
the beginning of each segment.

The microphone for the panelists who are not speaking during that
time will be muted.

All panelists’” mics will be open for the rest of each segment
allowing panelists to interject as they go back and forth on topics.

The panel discussion will be divided into the following segments:
¢ OTT reach extension
+ Advertising agency OTT buyers
o Addressability in the OTT realm

¢ impressions
- Measurement
« Cross Platform
« Attribution



Panel Discussion

The Experts Weigh In

4
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Samsung Vizio Sinclair Broadcasting 0 S el Chris Wilson
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Questions?
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More OTT Analysis

Just for Webinar Attendees OVER-THE-TOP TV
(TV OTT) FORECAST

BIA ADVantage

FASTEST GROWING MARKETS
1 2B FOR OTT AD SPEND
[ | Victoria, TX

2021 Projected Local Ad Spend Harrisonburg. VA
' P Baton Rouge, LA

Eureka. CA

o] Charlottesville, VA
23 [ o] MNorth Platte, NE

Ottumwa. 14-Kirksville, MO

Annual Ad Spend Growth Bostan, MA
Download here: St Jacepi MO
Salisbury. MD

2020-2021 OTT Ad Spend
By Super Verticals

Autgrnotive

Largest Spending
Sub-Verticals

General Serdces

RestauranteFood
Legal Services

Hospitals
Tier 1 - Automotive Manufacturars (CEMs)
Tier 3 - New Car Dealers
Tier 2 - Local Automobile Dealers Associations
Offices of Physicians/Dentists/Chiropractors
Supermarkets and Other Crocery Stores
Quick Service Restaurants/Fast Foods
Full Service Restaurants and Bars
ireless Telecommunications Carriers

Health

Finanoalinsurance

Technology

Letsure/Hecreation

Real Estate
Edutation
Media

Govi/PolRerg

-I-.IF““III

"
=

$50,000 $1CC,000 $150,000 $200.000 $250,000
w2020 w2021

A BlA ADVantage provides OTT ad spend by local markets and 35 verticals.
B . A Contact: sales@bia.com
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http://bit.ly/BIA-OTT-Forecast

BIA Offer: OTT Forecast Snapshot of Your Local Market

What's going on in your local market? We can tell you.

Get a snapshot of OTT spending your local market(s) with
an OTT Forecast Snapshot.

The OTT Forecast Snapshot will include our 2020 and
2021 estimates for the following:

Total spend in a market
OTT spend across 95 business verticals

Cost: $95 (format: Excel spreadsheet)
PURCHASE ONLINE

Questions? Email sales@bia.com.

If you are a BIA ADVantage subscriber, login to the platform to view your
local market estimates.

BIA
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Order an OTT Forecast
Snapshot for $95

Purchase Online

Want multiple markets?
Let us know, and we'll apply a
volume discount. Email us at

sales@bia.com.

Media Ad Spending: $3.4 Billion

View of OTT add spend within BIA ADVantage.
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https://shop.biakelsey.com/product/over-the-top-ott-forecast-snapshot-for-local-tv-markets
mailto:sales@bia.com
https://advantage.bia.com/
https://shop.biakelsey.com/product/over-the-top-ott-forecast-snapshot-for-local-tv-markets
mailto:Sales@BIA.COM

Questions & Comments:

Rick Ducey
rducey@bia.com | com

© 2020 BIA Advisory Services. All Rights Reserved.

This published material is for internal client use only. It may not be duplicated or distributed in any manner not permitted by contract. Any unauthorized distribution could result in termination of the client relationship, fines and
other civil or criminal penalties under federal law. BIA Advisory Services disclaims all warranties regarding the accuracy of the information herein and similarly disclaims any liability for direct, indirect or consequential damages that
may result from the use or interpretation of this information.
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